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Chee Tung Leong

Co-founder and CEO
cheetung@engagerocket.co
linkedin.com/in/cheetung/  

Agenda

● Pulse of the Singapore Workforce - Key 
findings

● Panel discussion

● Q&A

mailto:cheetung@engagerocket.co
https://www.linkedin.com/in/cheetung/
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FEATURED IN:

maximizing the strength of or HR 
data improving HR 
processes and systems

Libertha Hutapea - Head of Talent, 
Learning & Development at 
Tokopedia

Most employees keen to 
continue working from home 
after Covid-19 circuit breaker:

gain a sense of their employees' 
well-being, with the aim of enhancing 
the effectiveness of work-from-home 
arrangements”
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800,000+ 
Responses

127
Companies

~20,000
Respondents

64%
Participation

All
Major industries

12
APAC Countries
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How accurate are these data?

<1%
● This is the margin of error at 95% 

confidence level.
● The smaller the margin of error, the 

more confidence we may have in our 
results. 

EngageRocket recommends a margin of error of 3% or less.
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● Australia
● India
● Indonesia
● New Zealand
● Philippines
● Singapore
● Thailand
● Malaysia
● Sri Lanka
● Hong Kong
● Bangladesh
● Vietnam
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Thriving: answered “Agree” or “Strongly Agree”
Stressed: answered “Disagree” or “Strongly Disagree”
Sample size: 7,890 respondents for Thriving, 3,044 respondents for Stressed
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●

(n=2,970)

(n=10,121)

(n=5,186)
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(n=2,970) (n=10,121) (n=5,186)
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(n=10,121)(n=2,970) (n=5,186)
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Team: “My colleagues remain committed to quality deliverables while working from home.”
Infrastructure: “When working from home, I have access to the resources (e.g. equipment, technology, support services, 
etc.) I need to do my job effectively.”
Favourable: answered “Agree” or “Strongly Agree”
Sample size: 3,378 respondents for Less time, 6,923 respondents for More time
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Channel NewsAsia, 23 May 2020
https://www.channelnewsasia.com/news/employers-working-from-hom
e-covid-19-new-normal-lawrence-wong-12763298 

https://www.channelnewsasia.com/news/employers-working-from-home-covid-19-new-normal-lawrence-wong-12763298
https://www.channelnewsasia.com/news/employers-working-from-home-covid-19-new-normal-lawrence-wong-12763298
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84%

7% 9%
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7%

71%

61%
58%

18%

37%

29%

9%
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What is eNPS and how is it calculated?

DETRACTORS (0-6)
This group of employees are less 
loyal, engaged, and are likely to 
not recommend the workplace to 
family and friends. 
 

PASSIVES (7-8)
This group of employees are 
neutral towards the workplace. 
They will neither promote nor 
demote the workplace to friends 
and family. 
 

PROMOTERS (9-10)
This group of employees are 
more loyal, engaged, and are 
likely to recommend the 
workplace to family and friends.
 

% % eNPS score
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Employee Net Promoter Score (eNPS)

PROMOTERSPASSIVESDETRACTORS

36% 26% +10

26% 38% 36%

EngageRocket’s Benchmark is -8
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reduces stress, improves resilience by 2X

Stress management: “All things considered, 
my stress levels are still acceptable.”

Confidence in actions taken: “I am confident in 
the action steps taken by my organisation to 
address problems resulting from COVID-19 
situation.”

Confidence in future: “I am confident of the 
future of my organisation.”

Promoters are 5X more likely to 
answer Strongly Agree to 
“I am confident of the future of 
my organisation.” 

Stress 
management

Confidence in 
actions taken 

Confidence in 
future
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 engagement & loyalty 

●
highest 

impact on engagement

●

clear and regular feedback
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over-communication to drive confidence in the future



26

Chee Tung Leong

Co-founder and CEO
cheetung@engagerocket.co
linkedin.com/in/cheetung/  

Share these slides

mailto:cheetung@engagerocket.co
https://www.linkedin.com/in/cheetung/
https://docs.google.com/forms/d/e/1FAIpQLScrHSD82S1DR2JrLw268zGCKZAEq-ZnKahTsLVNPm1nkNCwtw/viewform?usp=sf_link
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Quick 
question...
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Panel 
discussion



29


